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: On Social Media: COULD:ONE OR MORE OF THESE SOCIAL
E The 'social media' revolution is just the latest of an MEDE.A SITES HELP YOUR BUSINESS?

:  ongoing series of digital transformations that have
:  been impacting our businesses for the past quarter
:  century. Today, ubiquitous digital communication§

technologies have, more than ever, put all of us squarely

b\Q in the 'change' business. StumbleUpon

: simply the online version of "word of mouth". For most

of us "word of mouth" has always been our strongest Reddit

: marketing channel. Once we grasp this idea, social BlOgS

media does not seem so daunting; we've all been

g The businesses we are in today will be gone in five years, De.lic.ious
4__) : in their place will be new businesses, clearly related, but \
Q) significantly different from the businesses we are in Friendster
Q) today. I believe this will be so for virtually ALL the Linkedin
businesses that are in operation today; including
E YOURS. The events of the past year surely underscore Facebook
this idea; whether we like it or not, all of our businesses YouTube
wern——. : are confronted with a demand for dramatic change. At
m : the same time, not everything changes with the times; MySpace
:3 some things inevitably remain constant. Social Media is Twitter
o
¢

managing our 'word of mouth profile' for years. Dlgg

:Forty years ago, my first landlord in Vermont said to me: and more...
:"Dave, you need to remember, now that you're in a small
:town, everyone in the village is going to know

iEVERYTHING about you. But, he added, this is really a

:good thing since, this way, no one will hold anything

sagainst you that you don't deserve." Today, using our

mew found social media lingo, we call this "earned

media", but it's just "word of mouth". So what's new?



